AXC-25
B.Com. II1"* Year (Reg./Pvt.) Main Examination, 2020
Applied Economics-B
Paper - L, 11

UV & iRd [M DN x; itukd vd Beu gA iR;d [kM ok mikj uou i'B I ikjEHk dljA Belr i*uk dk viuok;ri
gy djA mlkj iflrok di R[5k Dield;rd 16 "B 1 vikd u gid foJiF Hjk Lo; o gLrfyfi e mlkj fy[iuk wiuok;
gh foiF mlj ifLrok ok iFe i'B fo'ofoky; dh ocIkV www.bubhopal.ac.in I illr djA 4i%;d i*u dk mlkj
Hiell; ri 250 "iCnk 1 vifkd u giAk

Note :- All questions from each section carry equal marks. All questions are compulsory and answer limit are approximately

250 words. Start the answer of each section from new page. Maximum limit of pages of answer booklet are
approximately 16 pages. Answer should be written by the student in his/her own handwriting mandatory. The

first page of answersheet should be download by the student from university website www.bubhopal.ac.in is

mandatory.
[k.M "*/Section-A
(Principles of Marketing)

[Maximum Marks : Reg. 40
Pvt. 50

1. foi.ku vo/ij.lk D3k g \ ,d fodkl*ity vFO;0LRK e foi.ku vo/lij.k d eglo di foopuk dift,A

What is the marketing concept ? Discuss the role of marketing concept in a developing economy.

2. mikiDrk 0;0g¢ di fofdu fopky /jkvk di Te>tb;A

Explain the various theories of consumer behaviour.

[k.M *ct/Section-B

(International Marketing)

[Maximum Marks : Reg. 40
Pvt. 50

3. VUrji'vh; foi.ku di ifjHefkr dift, \ bldh idfr ,o {i= di foopuk dift,A

Define International Marketing. Discuss its nature and scope.

4. VUrj\h; foi.lu e mikn fu;ktu d {i= ,0 eglo dh ppk dift,A

Discuss the scope and importance of product planning in international market.
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