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Examination-2018
MARKETING MANAGEMENT
Paper—-BCA-503
Time : 3 Hours] [Maximum Marks : 85/100

die: gt get & auv dgy

_Note : Attempt all questions.

qE—3
Section—-A

TG a=
Objective Type Questions
Fe:  age w10 997 (1.5 5% 99%)
10x1.5=15
Note : Objective type 10 Questions of 1.5 marks each.
: 10x1.5=15
1. W W & 997 AN

Choose the correct answer :
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The basic objective of marketing function is to
link—

(a) Producer and consumer

(b) Wholesaler and retailer

(c) Producer and retailer

(d) Producer and wholesaler

N R L S
P FEA 3-

(&) FrawTF TG

(@) A aHq

(@) ol T

(x) fafire awg

When goods are used by ultimate consumers,
are termed as— http://www.onlinebu.com

(a) Convenience goods

(b) Consumer goods

(¢) Industrial goods

(d) Speciality goods

o8 aegel B 92 s A ARl A A o A
I TR H A o-
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When products are sold with in a small or local
area only, the market is known as—

(a) Local market

(b) Capital market

(¢) National market

(d) International market

faqert frsmr aremon @1 afes e R ?
(%) PR #emw (@) &% @b

@ f s (@ AR
The marketing mix concept was introduced by:
(a) Philip Kotler (b) Mc Carthy

(c) P.F. Drucker (d) None ofthese
foetor srem Frafafaa Room frsor & 3 feg @
Heiftr & 7

(®) T

(@) it B () waea

Which of the following 4P's of Marketing Mix

is concerned with selection of distribution
channel ?

(a) Product

(b) Price

(¢) Place/Physical distribution
(d) Promotion

(3) Turn Over
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(vi) F= & § F9-w afte amEe 9 g ad 8 7

(vii)

(31) &= A B g Al

(@) s
(@) i 9%
(®) s e

Which of the following is not related to Micro
environment ?

(a) Suppliers

(b) Customers

(c) Technological forces

(d) Competitors

------ qaEe ¥ 3 ues afte @ ¥ B w
FIA q FIAE F P G G BAdl-

(&) =fe [

(@) @& (@) = @ B 72
_______environment of Business consist of
factors on which the company does not have
direct control—

(a) Micro

(c) Bothofthese

(b) Macro
(d) None of these

(viii) JuAiFT ger § Serae Re o @ ot
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Consumer behaviour is a study of consumer's:

(a) Buying habits (b) Buying trends

(c) Buyingmotives (d) Allofthese
Uqae # 3 o-

(1) geem 3 (@ = Rarr
(@) et & @ 9 @ @+
Objective of Promotion is to—

(a) Inform (b) Remind
(c) Persuade (d) All of these
frepa o gfs &t o aah 8-

(e1) Rsmos FT

(1) For gout & & BB

(8) o) & TEHHECT TS

(&) Sude st

Sales can be increased through—
(a) Advertisement

(b) reduction in selling price

(c) Modification of product
(d) All of these

(5) Turn Over
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Section-B
WY S04 9
Short Answer Type Questions
Fe:  agTET TEC S S5 997 (5 HF q4H)1  5x5=25
Note : Short answer type 5 questions of 5 marks each.
Sx5=25
2. SIUiT A9eR $ gl H Hid avi S|

Explain the determinants of consumer behaviour in
short.

3. WRAWE HY Ade] W A 7 Rl #ifn )

Write in brief about organizational buying behaviour.
4. a% y€Y W @ A foiEa

Write short note on product management.

5. fodl a9 v&y 9 q89 § fafau

Write a note an Sales Force management.

6. R 3 gel # o HE |
Write the advantages of advertising.
7. anfier RgeE ) awenst St Raee it

Discuss the problems of rural marketing.

8. W & W H WL HPw|
Explain the price strategy.
RJ-256 (6)
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9. IfEs fgvm & ol & TR

Discuss the merits of Global marketing.

10. RUuE S §3= & dRia rer S )
Explain briefly about marketing organization structure.

qEg—q
Section—C

Qe IwlE w
Long Answer Type Questions

dz: & 0T FHT F 5 q¢T (9 9% HAF) 1 5%x9=45
Note : Long answer type § questions of 9 marks each.
: 5x9=45
11. RuE sgdes & oM & dEk ¢ ¢ 3§ Aee @
e g | http://www.onlinebu.com
What do you understand by Marketing research ?
Explain the importance of Marketing research.

12. ROF F@ERT & ddl $ fawga e fif )

Explain the various components of Marketing
environment in detail.

13. @R RfFese Fe #ed B 7 a9k iR &
e YR 1§ 7
What is market segmentation ? What criteria is used
for segmenting a market ?
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14. =g T4 Fefer /& 8 7 3@ gvie &0 9 s @
AR HifT |

What is Product Pricing ? Describe the factors
influencing product pricing,.

15. svg sREd | @ angd & 7 3@H A9 4 R S
g7

What is meant by brand equity ? How can it be
measured ?

16. Reg g #4187 @S Sewdl A amen H

What 1s Sales promotion ? Explain the objectives of
Sales promotion.

17. 3oy @41 & farga aofa Sl

Write a detailed note on customer service.

18. Rwer Ay i arer Fkv
Explain marketing strategy.

19. Ul fefei Audl’” A REEET Hikm )
Explain Pepsi Killing Safely.
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