DSC-402
B.B.A. VI" Semester (ATKT) Examination, 2020
Advertising Management

Paper - BSM - 2

[Maximum Marks : 35
ulv & af;d kM L IN x; 1'ued vd Ieku gh it;d [kM ok mlG uohu "B 1 ikjEdk djA Belr i'uk ok wiuok;rk
gy djA mlkj ifLrok di I ;k ri 16'B 1 vifid u g fo] i ik Lo; di gLrfyfi e mlkj fy [k viuok
gh fo iR mlkj ifLrok di |er |"B 0"ofoky; di oclibV www.bubhopal.ac.in I #Hr djA 4if;d iu ok mikj
HlelU; ri 250 "iCnk 1 vikd u giAk

Note :- All questions from each section carry equal marks. All questions are compulsory and answer limit are approximately

250 words. Start the answer of each section from new page. Maximum limit of pages of answer booklet are
approximately 16 pages. Answer should be written by the student in his/her own handwriting mandatory. The

first page of answersheet should be download by the student from university website www.bubhopal.ac.in is

mandatory.

1. Explain about Indian advertising and Ethics.
Hikgr; foKkiu o0 ulfr;k dh 0;k[;k djA

2. Explain the role of Integrated communication mix in marketing

IxBr Ipij fed.k dh foi.lu e Hied di 03Ik djA

3. Explainindetail the DAGMAR approach.
Mixelj ,ifp dh folrr 0:K[:k djit

4. Explain media planning and Budgeting for advertisment programe.

fokiiu dk;@e d fy, effi;k skeuk L0 ctV dh ;I djA

5. Whatis evaluation and Testing opinion in advertisment? Explain.

fokiiu e eV:idu ,0 ijHk di ji; D3k g\ ik dji
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