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é The psychological factors influencing consumer g
B.B.A. 5th Semester (New/ATKT) Z behaviour are : 3
Examination, 2017 = (a) Motivation, Perception, leamning, belief S
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CONSUMER BEHAVIOUR = (b) Culture, Subcuiture, Social class >
Paper : BSM-1 g (¢) Reference group, family, rules and status g
2 (d) All of the above =
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(Objective Type Questions) 1x5=5 ; ® fo *‘T_ T, il ;
L ) v s IO e W A S = The consumer’s five steps of adopting a new =
o tat: = product refer to which of the following ? =4
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= adoption =
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(b) Awareness, promotion, evolution, trial,
adoption.
(c) Adoption, interest, evaluation, trial,
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(d) Awareness, interest, cash cows, trial, é (@) =R
adoption. g (W) W A
(i) Preffem & ¥ Fm svaph = T w9 E (x) e de
o 2 & cessnnesene TEFETS 1O @ set of distinguishing human
(x) o g psychological traits that lead to relatively
& E consistent and enduring responses of
™ bt environmental stimuli.
(®) ==t gfafEd W T
(=) famedt =1 w= (b) Personality
Which of the following would be the best (c) Psychological Transformation
illustration of a subculture ? é (d) Lifestyle
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Which of the following is a situation in which
consumer behaviour occurs ?
() Communication situation
(b) Purchases situation
(c) Usage situation
(d) Al of the above
gra-d
(Section-B)
WY I W
(Short Answer Type Questions) 3x3=9
2. frd d w fewfort fefa :
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Write a short note on any three :
() Family Decision-making
(i) Consumer needs and motives
(i) Reference groups and personal influence
(iv) Consumer as a perceiver and leamner
(v) Difusion of innovation
aUE-d
(Section-C)
o Tl wew
(Long Answer Type Questions) Tx3=21
e fed W v @ sw
Attempt any rhree questions.

3. I Pl when =1 fawm ool #ifv i
=EER B Hizw w1 o ot Fif

Discuss in detail consumer decision-making process.
Also explain model of consumer behavior.

4. I IYE AR R WS- T it
TGS IR W ofea o s
Discuss with relevant examples the social economic
and cultural aspects of Indian consumer market.
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Explain the model of industrial buying and alsc'r the
pattems followed by various industries in India.

6. I @ SfRE o sl wie SREER = B
oy w@ § 7 e s Wi S Sl
How personality and attitude of the consumer affect
the buying behaviour ? Explain with suitable
examples.

7. wrfeE o St gee I ST SEE w
+3 ywitm =@ § 2 %o Wi I S sren
i |
How social class and cultural aspects affect the

consumer buying behaviour ? Explain with some
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relevant examples.
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