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uksV %& izR;sd [k.M ls iwNs x;s iz'uksa ds vad leku gSA izR;sd [k.M dk mÙkj uohu i`"B ls izkjEHk djsaA leLr iz'uksa dks vfuok;Zr%

gy djsaA mÙkj iqfLrdk dh la[;k lkekU;r% 16 i"̀B ls vf/kd u gksA fo|kFkhZ }kjk Lo;a dh gLrfyfi esa mÙkj fy[kuk vfuok;Z

gSA fo|kFkhZ mÙkj iqfLrdk dk izFke ì"B fo'ofo|ky; dh osclkbV www.bubhopal.ac.in ls izkIr djsaA ¼izR;sd iz'u dk mÙkj

lkekU;r% 250 'kCnksa ls vf/kd u gksaA½

Note :- All questions from each section carry equal marks. All questions are compulsory and answer limit are approximately

250 words. Start the answer of each section from new page. Maximum limit of pages of answer booklet are

approximately 16 pages. Answer should be written by the student in his/her own handwriting mandatory. The

first page of answersheet should be download by the student from university website www.bubhopal.ac.in is

mandatory.

[k.M ^v*/Section-A

(Consumer Behaviour)

[Maximum Marks :  40

1. Elaborate in detail the consumer decision making process.

miHkksDrk fu.kZ;u izfØ;k dk foLr`r o.kZu dhft,A

2. Explain how personality and attitude affect consumer buying behaviour.

O;fDrRo rFkk vfHkof̀Rr dSls miHkksDrk [kjhn O;ogkj dks izHkkfor djrs gSa le>kb,A

[k.M ^c*/Section-B

(Advertising Management & Sales Promotation)

[Maximum Marks :  40

3. What is promotion mix ? Explain the elements of promotion mix.

izeks'ku feJ.k D;k gS \ izeks'ku feJ.k ds rRoksa ds ckjs esa le>k,aA

4. Write about the functions and classification of advertisement.

foKkiu ds dk;ksZ rFkk oxhZdj.k ds ckjs esa fy[ksaA
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