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UV & iRd [M DN x; itukd vd Beu gA iR;d [kM ok mikj uou i'B I ikjEHk dljA Belr i*uk dk viuok;ri
gy djA mlkj iflrok di R[5k Dield;rd 16 "B 1 vikd u gid foJiF Hjk Lo; o gLrfyfi e mlkj fy[iuk wiuok;
gh foiF mlj ifLrok ok iFe i'B fo'ofoky; dh ocIkV www.bubhopal.ac.in I illr djA 4i%;d i*u dk mlkj
Hiell; ri 250 "iCnk 1 vifkd u giAk

Note :- All questions from each section carry equal marks. All questions are compulsory and answer limit are approximately

250 words. Start the answer of each section from new page. Maximum limit of pages of answer booklet are
approximately 16 pages. Answer should be written by the student in his/her own handwriting mandatory. The

first page of answersheet should be download by the student from university website www.bubhopal.ac.in is

mandatory.
[k.M "*/Section-A

(Consumer Behaviour)

[Maximum Marks : 40

1. Elaborate in detail the consumer decision making process.

mitOrk fu.k;u 1@;k dk folrr o.lu oift,A

2. Explain how personality and attitude affect consumer buying behaviour.

0;i0rfo rHk vitlofir ol miHkDrk [kjin 0;0gk) dk iHkfor djr g le>lb,A

[k.M *ct/Section-B
(Advertising Management & Sales Promotation)

[Maximum Marks : 40

3. Whatis promotion mix ? Explain the elements of promotion mix.

tel'fu fed.k D;k g \ 1el'tu fed.k d riok d clj e le>k,A

4. Write about the functions and classification of advertisement.

fokliu d di;k rRik oxidj.k d cij e fy[iA
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