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Applied Economics = = N
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Oby ive Type Questions o F arketing Concept is a philosophy of business".
1. €& S A 999 T 'g S The statement is of :
= Tl . B
Choose the correct answer : 3 @ W.J. Stanton
P.T.O. (b) Philop Kotler
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(c) John E Wake field
(d) Arthur P. Felton
(iii) ST R B -
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(®) affEm

(3) e o~
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® a&d =
Consumer behaviour is :c>

@ Uncertain <

(®) Dynamic ..~

© Wide =

(d) . All these.

(iv) mmﬁ%ﬁﬁimﬁa%a@wﬁmw
a1 ST A B T T D
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(@) M

(@)

(®) Rew

(1) e

"The whole behaviour of a person while making

P.T.O.
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purchases may be termed as consumer behaviours”.

Thes statement is of :

(a) Goethi
(b) Paul
(c) Still
(d) Kotler 5;
T W B owRg 5 a9 9ok -
() R &7
(3) s R
(8) Tt
@ sgmeh o
The factors affecting product mix are : .-
(a) Marketing.
(b) Production
(c) Finaheial
(d) All these
98 ot s 8 2
() =e
(®) SR
(@) IR
® = A
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Maximum wide scope is of : =

(2) Brand 2

(b) Labelling - E

(c) Packaging =

(@ Trade Mark S

(vil) e < Freife 36 2 - & s
) P mEma g

(@) wem T el g

5

() o= wEwT Em
(@ Fometam O |
Price Policy is determined by :
‘(a) Lower ma;ﬁgemcnt

(b) Middle fnanagement

(© Hi@?managemem

A(d) Salesman |

(viii) -4 =mord JENE WA HT B -
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Whole seller renders services to wards :
{a) Manufacturer

(b) Retailer

(€) Society

(d) Retailer and Society &
T fom F anfm ® &

(@) we & d e, o

(/) e # @ TR

() swfw ol _4:;'}:?-

Personal sellin&.iﬁt]udcs :

(a) Selling -

(b Seng\éaes to the customers

(c) Dé’ééioping goodwill of the firm

(d) Al these
fme T AT #
(&) T

(@) ofEm

(@) wavst, sl ol
(3) o= & & B @
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Media of Advertising is :
(a) Samples

(b) Premium
(c) Catencfcr diary etc
(d) None of these o~
e - X 5‘
SECTION - 'Bﬂww
WY I m 5x5=25
Short Answer Tﬁe Questions
2. fuF & S w o ¥ 2
What do you understami-by marketing ?
“SE/OR
9o gafer & @ T 7 7
What is mmnt%? marketing environment ?
SYIET AR # Rdvad g6
Explain the characteristics of consumer behaviour.
H9E/OR
AN o & = e 7
What is meant by Market Segmentation ?
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I 1 OreiE S qu e B A SR |
Define Product and explain the importance of Product.

FAI/OR
T o Ars W ge Rdvad sane
Explain the main characteristics of good brand.
T AR & o § ? Cf"
What is meant by Pricing pohcy ‘? oy h

FHE/OR ¢
fereer At & gE W EHECU
Explain the main ﬁmcuonag\fchannels of distribution.
Fd T & SR AR
Explain objectives ofsalas promotion.

. GFIEITIOR
s T @ Q‘l‘ e % 7 qehl R S
What is meant by personal selling ? Describe its charac-
teristics.
g - g
SECTION -'C"
e FwlT we 9x5=45
Long Answer Type Questions

. ﬁm#mﬁam@ﬁwﬁﬁﬁ%aaﬂﬁml
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Define marketing and explain its nature and scope.
HIGI/OR

RqorT fyser @ & 2 frger frser ) ol S AR geH @

o #f)

What is Marketing mix ? Describe tl;,sfactors affecting

marketing mix. --‘"-

mm%wm%?m%ﬁmw%m

® Hed # o BT L O

\\' - -
What do you understand by:Cosumer behaviour ? Explain
the importance of consugaé} behaviour in marketing.

-----

T . ar
What is objective of market segmentation. Write a note on

base of market segmentation.

s e #4177 IaE e @ 8 A Al @ R

Y |
What is product planning ? DIMUSS the advantage of product

) plannmg

P.T.O.

http:/fwww.onlinebu.com hitp:/www.onlinebu.com

Wod ngauIuo -mmm//dny

wod ngoutjuommm//dny

wod ngauruommm//dny

wod ngauIuommm/sdny

" Copies 9000

http:/www.onlinebu.com httpfwww.onlinebu.com

(10) JK-30

FY9aI/OR
YRR 2 ot AR Wi R sRm R Fd T R 7
Define packaging 7 What are the objective and function
of Packaging.

10. %aﬁwaﬁmﬁﬂfﬁammmmﬁﬁﬁﬁ

= @) -U
Which factors you would take méb account in pricing a

new product ?

ammh
mmw%?ﬁwwﬁg@qﬁﬂaﬂhﬂ%ﬁm
What is warehousing ? DéScribe its importance in marketing.

11. mﬂqﬁmﬁwﬁwﬁﬁmtmﬁmﬁuﬁa%ﬁﬁ

YR B G f
Define pmmo&ég mix ? Explain the factors affecting pro-
motion mix.
S9q/OR
TF TR e B Rdelt & ao Siftn)
Explain the characteristics of effective advertising.
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