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« The following is not the scope of marketing rescarch
'(A) Economic research (B) Busincss research
(C) Consumer research (D) Product rescarch
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Qualitative research is based on: - o 2.
(A) Quality (B) Quantity
. (C) Description (D) All of thc above “ 4
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(A) To give direction to research TR
'(B) To develop rescarch process F 6.
(C)AandBboth = (D) None of these “
-
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form and style of a research report.
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Method which is most useful and unrcliable:

(A) Test (B) Schedule
(C) Questionnaire D) Interview
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Which of the following is not a part of main tcxl of the
report :
(A) Introduction (B) Result
(C) Summary D) Bnbhography
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What is rescarch methodology.
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Describe the types of rescarch,
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“What is research problem?
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* What is Interpretation of data?
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Describe the precautions for writing. Research report.
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Define business research. Explain its objections.
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Discuss the types and importance of reséarch.
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What is research problem? Explain the 'Ibachmque involved in

~ defining a problem.
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" What is data? Describe the method of data collection.
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What do you mean by research report writing? Explain the
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